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Three reasons why men in Network 
Marketing should seek out women as 
their teammates 
Men who aggressively seek out women as partners in their 
business are more likely to succeed than those who try to grow 
their business with just their buddies. 
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One of the fundamental keys to the growth and success of your business 

is to develop a team of women networkers. They don’t need to be 

experienced, seasoned veterans. They can be brand new to networking. 

There is a reason why 85% of all network marketers are women, and 

listen guys; I’m suggesting that you don’t buck this trend. I suggest that 

there are three great reasons that men should seek out women, as 

partners in their business. 

 

#1 – They understand why. 
 

Women have a great ability to understand why they are doing what they 

are doing. Men, understand this; women are able to put their finger on 

the reason they are willing to engage in a project like starting a business 

and do what ever it takes to succeed. The reason this is so important is 

because if you don’t have a clear understanding of WHY you’re in 

business you will never be able sustain the ridicule, sneers and snide 

questions that will come up to place doubt in your mind on why you’re 

doing what you are doing. 

 

Women have the ability to have a laser focused picture of what they want 

to accomplish in their business and the benefits they want for their effort. 

If they don’t, they are able to pick up on this important skill set quickly. 

Once your partner knows what her WHY is (and you also know what it is) 

she is able to relate to other women (and men) on their team, to discover 

their WHY. The relationshipping that this skill creates develops a bond 

that will last a lifetime. The reason this is so important is: 
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People don’t join companies;  
They join people. 

 

Understanding your WHY and the WHY of your team is essential to the 

success of your business. Seek out women, they get it! 

 

#2 – They have the patience  
 

Women have the understanding that patience is a reality of life and there 

is no magic wand that makes things happen with a wave of the hand. As 

a result of this understanding, you will often see an organization grow at a 

steady, solid rate. Impatience is the death of any business. For some 

reason, we men, expect things will happen in a blink. When it doesn’t 

happen like that we’re off to something else or we just lose interest 

altogether. Our counter parts rarely act with impatience; they have the 

long view of the project. The last point goes along with the first two and 

that’s; 

 

#3 - They listen 
 

For the most part women have the excellent skill of listening. When you 

have the patience to listen, you will build relationships that will lead to 

understanding what others are looking for. This includes customers and 

business building partners. When you listen to the words and seek the 

meaning of what the person you are with is giving you and you ask 

questions of clarification, you will be perceived as someone who is 

genuinely concerned. Don’t get me wrong, men can possess these skills 

but if they come more naturally with women why wouldn’t you look for 

more women customers and business partners?   

 

If women have the patience to listen and ask the correct questions to 

understand a person’s WHY, the thing that motivates them, I suggest that 

you men out there should understand these important traits and start 

considering the more successful gender for your team! 

 

Aim high! 

George Madiou 

Publisher and Co-founder  

www.TheNetworkMarketingMagazine.com 

http://www.thenetworkmarketingmagazine.com
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George Madiou is a full-blooded Entrepreneur, complete with validating 

credentials, Degrees in Marketing and Management from SUNY and 

NYU (could ya guess he's a native New Yorker!) To date George has 

owned over 20 businesses, and says they varied from wildly successful to 

outrageous learning experiences. Among other successful ventures 

George has achieved high pin levels in two different network marketing 

companies. 

 

George loves the thrill of teaming up with great people and seeing 

projects come to life and that passion is responsible for this magazine 

getting off the ground. George partnered with his good friend John Milton 

Fogg and here we all (and we includes you the reader) are, making 

history happen. 

  

George lives in a small town named Boca Raton, Florida. He says "If this 

isn't Heaven, I know that God at least vacations here." Without question, 

the joy of his life is his family. He and Debbie just celebrated their 28th 

anniversary. They have two great kids, Sara is in her second year of 

college and David is in his last year in High School. Taffy, their calico is 

sweet and fat and spoiled. 
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