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So many people have wants and desires in their life, and never seem to 

achieve them. They look beyond their job and think a business of their 

own is the answer. They get introduced to network marketing and may 

even try a couple of companies. They may even fall in love with the 

concept of being in business with the network marketing system, but year 

after year they never seem to achieve the success that they see others 

enjoying. Why is that? What is missing between the successful and the 

want to be successful? 

 

Two of the fundamental keys to 
success are knowing your “why” 
and commitment to achieving it. 

 

What is commitment and what does it mean to your success? 

Understanding your motivation will help you define the meaning of 

success for you. That motivation, is often referred to as your “why” or why 

would I do something, no matter what. It might be that, no matter what, 

you will move out of the ghetto into an area that is safe for your family. It 

could be that you will get your degree because you see that as a means 

to break a cycle of dead end jobs you have had all of your life. It might be 

your first child is ready to be born and you want to give that child the life 

you never had. Everyone’s “why is different. You must determine your 

own “why.” 
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The first key to successful 
commitment is to commit to 
knowing your “why”. 

 

Most people spend more time planning the family summer vacation than 

examining what the “why” in their life is. STOP! If you haven’t determined 

this stop reading and go do it. This is an in depth examination of YOU 

and it should take some time to get a good handle on what your “why” is. 

Focus on this project for at least the next 21 days, and a few times per 

day. At the end of the 21 days you will have a start of what will make you 

blast through a brick wall to accomplish your “why”. 

 

Now for your commitment! 
 

How you reach your “why” becomes easier now that you know what it is.  

It’s hard to commit to anything if you’re not sure what the purpose is. If a 

network marketing business will bring you closer to reaching your “why”, 

now full commitment will automatically be ingrained in you to reach your 

target. It will become effortless and you will seek out all of the mentors, 

systems, time and effort to turn the commitment to your business into the 

successful vehicle to attain the “why” that moves you.  

 

Commitment becomes the fuel to 
your success! 

 

The clear concentration of what you want opens the door to an 

unhampered commitment to the effort you are putting into the activity that 

will bring you to success. When you are clear on what it is you are going 

after, it becomes easier to see the people who can help you get there. It 

is easier to see the activities that both help and hinder your progress. The 

clearer you are the more committed you become to make it happen, NO 

MATTER WHAT!!!!! 

  

Aim high! 

George Madiou 

Publisher and Co-founder  

www.TheNetworkMarketingMagazine.com 

http://www.thenetworkmarketingmagazine.com
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George Madiou is a full-blooded Entrepreneur, complete with validating 

credentials, Degrees in Marketing and Management from SUNY and 

NYU (could ya guess he's a native New Yorker!) To date George has 

owned over 20 businesses, and says they varied from wildly successful to 

outrageous learning experiences. Among other successful ventures 

George has achieved high pin levels in two different network marketing 

companies. 

 

George loves the thrill of teaming up with great people and seeing 

projects come to life and that passion is responsible for this magazine 

getting off the ground. George partnered with his good friend John Milton 

Fogg and here we all (and we includes you the reader) are, making 

history happen. 

  

George lives in a small town named Boca Raton, Florida. He says "If this 

isn't Heaven, I know that God at least vacations here." Without question, 

the joy of his life is his family. He and Debbie just celebrated their 28th 

anniversary. They have two great kids, Sara is in her second year of 

college and David is in his last year in High School. Taffy, their calico is 

sweet and fat and spoiled. 
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