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Promotion Goal: Be the Best WHO
Be sure to make being the best WHO you can be your primary 
goal.
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Promotion is generally thought of as related to 
promoting or marketing our businesses. I believe 
the five W’s of promotion all come home to roost 
on our very shoulders.

If we aren’t “Who” we 
say we are, people 
don’t care to know the 
first thing about the 

next four W’s; what, when, where, 
or why!

In all business integrity is imperative to success, but the network 
marketing business is especially sensitive to “who” we REALLY are, how 
we are perceived, if we are respected, considered trustworthy, consistent, 
competent, dependable, knowledgeable, and readily available.

WHO isn’t about who we want to 
promote our business to – it is 
about us being the right kind of 
person for that individual to be 
associated with. Are we the best 
WHO we can be?

What isn’t as much about the opportunity, the product or service we 
represent as it is the hope our opportunity represents. What is about the 
goal of making life better. What is about change and moving forward. 
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What is about more opportunity, more choices, more time, and more 
freedom.

WHAT is the stuff dreams are 
made of.

When isn’t always about how quickly we can approach every prospect we 
can think of. If we are new to network marketing, when might include the 
availability of our sponsor or an upline who is prepared to help us share 
what we have to offer.

WHEN becomes an achievable 
goal when we are ready to share 
the opportunity we represent in a 
way that inspires an individual to 
see the dream and seize the 
opportunity.

  
Where is always open for discussion and the easiest of the “W’s” to 
determine. The Where goal is to find the best information available. 
Would that be at an open meeting, a small home group, a private 
meeting in a quiet restaurant or at your prospects home?

WHERE usually presents itself, 
but be careful not to start a 
conversation in a location where 
your ability to fully explain your 
opportunity might be cut short.

It’d be a shame for someone to decide against a better future based on 
partial information.

WHY ought to relate to you 
fulfilling your prospects felt need, 
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not just to your goal to grow your 
business.

When we sincerely put the needs of others before our own we come out 
ahead every single time. My father’s quote “You can have everything in 
life you want if you will just help enough other people get what they want” 
speaks loudly to this concept and I have seen the positive outcome of 
putting others first time and again in my own life.

Finally, when people know that your character is above reproach, they 
will be willing to meet with you anytime, anywhere, to discuss any 
opportunity because of WHO you are... your WHO becomes their WHY.

In network marketing 
PROMOTION is a matter of 
“ATTRACTION”. If you are happy 
and relaxed and you have a 
lifestyle that is attractive to 
others they will be attracted to 
you and naturally want to know 
how you set your goals and 
achieved what they dream of 
having.

Be sure to make being the best WHO you can be your primary goal. 
Reaching that goal will have the biggest long term positive impact on your 
business. Always lead by example. Continue to grow, educate and invest 
in yourself so others can readily see how you became the kind of WHO 
they’d like to be. 

—————————————————
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Julie Ziglar Norman shared the Get Motivated 
Seminars platform with her legendary father, 
motivational icon Zig Ziglar, for several years 
before becoming the dynamic, disarming and 
refreshingly transparent motivational speaker and 
author she is today. Her unique experience of 
being raised by the motivators' motivator has given 
her a perspective on life and work that keeps her 
audiences laughing, crying, and taking notes.

Carrying her father's Legacy of Encouragement into the next generation 
is an honor and a privilege that Julie never expected or sought but her 
willingness to accept the challenge is inspiring audiences in America and 
abroad. Her vibrant style of delivery, her honest and transparent 
assessment of life, and her willingness to share intimate details of 
personal failures, as well as personal triumphs, has made her a popular 
crowd favorite.

Julie has been her father's editor for almost 20 years and is a winner of 
the coveted Guideposts Writers Workshop contest. Her background in 
sales, business management, and the service industry, as well as her 
experience as a parent, step-parent and grandmother, enable her to 
relate well to just about everyone!

Julie lives in the sleepy little town of Alvord, Texas with her beloved 
husband of 28 years, Jim Norman, three rescued cats, four rescued dogs 
and three on purpose horses. She is the proud mother of DeDe Galindo, 
Jim Norman, Jenni Haecker and Amey Fair and the thrilled grandmother 
of Kristina, Desiree, Jake, Sam Parker, Robert, Mable, Molly, Benjamin, 
Averic, Deacon, and Phoebe. Her hobbies include trail riding on her 
Quarter horse Kup, reading, and Herpetology, the study of reptiles and 
amphibians.
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