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—————————————————————

Every year, as the New Year creeps up on us, 
many people will start to conjure up in their minds 
what they want from the coming year. 

For many, these goals are stated as very general 
goals. More money, bigger downline, lose weight, 
spend more time with family, etc. 

Now is there anything wrong with this? Well yes 
and no. 

Let me cover the easy part first. Of course there’s absolutely nothing 
wrong with wanting to better your self each and every year. I highly 
recommend always striving. 

As the great coach Vince Lombardi used to say: “Perfection is not  
attainable. But if we chase perfection, we can catch excellence.”

I too believe in always chasing after perfection, even knowing that it’s not 
ever attainable. In doing so, my wife Ann and I have achieved what we 
feel has been pretty excellent! 

However, there are better ways of chasing perfection than simply being 
flippantly general with your goals.

Average, general goals get you 
nothing but average general 
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results. On the flip side of that 
however is the fact that grand 
specific goals will get you grand 
and specific results.

So what do I mean by that? Well let’s look at the difference in two types 
of goals. 

General goal: I want to make more money next year.

VS.

Specific Goal: I want to increase my annual income by $60,000 this 
year, take my family on a 2 week vacation to Bermuda, give $5,000 to 
charity, and add $15,000 to each of my kids college funds, and pay off  
my car loan. 

To do that I will need to…

Now can you see the difference in the goals above? There’s obviously a 
huge difference between these two sets of goals. But now can you 
guess what the MOST important part of the way goal number two (the 
specific) is stated?

It’s definitely specific, and that’s certainly paramount. You see, in order 
to be able to strive for something, it’s crucial that you have something 
specific to strive for. But that’s still not the most important part.
 
Is it the peripheral goals? The charity, the car loan, or the college tuition? 
Well, that’s important because it backs up your specific goal, and gives 
you smaller achievements to strive for. You can see where that extra 
money is going to go to good use. It motivates you because it puts a 
WHY to your achieving the goal. But still, not the most important part.

Nope, the most CRUCIAL part of 
the way that goal is stated is in 
the last sentence. Those last 7 
words are extremely critical to 
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your achieving that goal. It’s 
called…

Your Plan of ACTION!
You must not set goals without a PLAN OF ACTION... a step-by-step 
plan, to reaching that goal. If you don’t have that, then what you have is 
a wish, or a dream! 

It’s like trying to drive across the country not without a map, but without a 
motor. It just won’t happen. 

So you want to kick start YOUR business this year? Then you better 
be ready and prepared to answer the questions below...

1. How are you going to do that? 
2. What does kick starting mean to you? 
3. How much more will you earn by kick starting it? 
4. What will you use that extra money for? 
5. How EXACTLY will you get to that amount? (what actions will 

you take, how much time each day will you spend working 
toward your goal, what are the short term milestones broken 
up into?) 

Each part of the equation is hugely important. Each part makes up the 
whole. Without each part you have no goal. But with each part, you not 
only have a goal, but you have a goal that will very likely be fulfilled. 

Remember to be very specific in 
your planning. Name the actions 
that you will take. List the new 
things that you’ll have to learn to 
achieve those things.

Once you know, learn as quickly as you can and start applying them. 

Make sure that you work CONSISTENTLY toward your goal. Every day 
is best, but as often as you can.
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And here’s a very important part. Allow yourself room to expand on not 
only your goal, but your plan of action. There may be things that you 
have to add, and there may be things that don’t work that you have to 
take away. Either way, it’s a work in progress. 

And at the end of the year, when we’re closing in on 2012, you can look 
at your results and realize something. You’ll realize, as Vince Lombardi 
said... things didn’t go perfectly but you’ve very likely achieved 
excellence. And you’ll also be able to say…

“We didn't lose the game; we just ran out of time.” ~ Vince Lombardi

—————————————————————

David L. Feinstein has been published by Pro-
Publishing Company of California, for a series 
on Leadership books.

Exposure to business at an early age along with 
cultivation of artistic talent in writing is the 
background that David Feinstein brings to his 
business associates, prospective candidates and 
audiences alike. His experience throughout his 
career in sales and marketing and having owned 
and operated his own international accounting & 

financial management services company, is a key success factor in 
helping develop his international notoriety in the network marketing 
industry.

David and his wife, Ann have been significantly involved in direct 
marketing and direct sales for 21 years, serving as a distributor (team 
member), speaker, trainer, Top Leader, and author in the industry on a 
worldwide basis. Working together, they coach, mentor and train those 
seeking empowerment, greater self esteem and branding image, and 
training people seeking financial success and personal life freedom. 
David and Ann have grown their business that today spans over 40 
countries with over 65,000 team members.

For more information go to: www.AnnandDavidFeinstein.com 

David & Ann's personal passion of "showing people there's a better way" 
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to market their business lays the foundation for the inspiring and 
motivating topics they speak and teach on.

Innovative, creative, interactive and dynamic, David & Ann speak on 
topics in marketing and sales that most professionals find difficult or 
challenging to understand. Applying their unique and visionary approach 
easily, safely and comfortably draws audiences in from the beginning 
and keeps them engaged until the end. Their extensive knowledge in 
marketing and sales makes these topics easy for audiences to 
understand, as they address and speak from their personal experience 
and with authority and passion.

Mr. John Fogg of MLM/Network Marketing, author of “The Greatest  
Networker in the World” has said the following about myself and 
wife/partner Ann:

“It's been a looonnngg journey from their "weird" first exposure to  
network marketing where Ann— a Park Avenue Research 
Consultant, and David— the owner of an entertainment  
management firm handling the careers of rock stars such as (the 
early) Rolling Stones, Led Zeppelin, Michael Bolton, Cyndi  
Lauper, Phil Collins, and other famous others, found themselves  
at a meeting full of strange "new agers" from Sunrider— that was 
21 years ago— to where they are today: Significant six-figure 
income earners with Agel Enterprises leading an organization of  
more than 65,000 people in 40+ countries around the world.

Above all else, Ann & David are focused on mentoring and 
leadership. Their combined expertise in recruiting, coaching,  
training and international development has made Ann & David  
much sought after direct sales business experts. 

The Feinstein’s approach marries both classic MLM and the 
technology advances of the Internet and social media. The first  
people they have their new people speak with are family and 
friends, they do meetings, build for and around events and David  
even unabashedly asks people, "Do you keep your business 
options open."

They meet new people through weblogs, electronic newsletters,  
Twitter and Facebook leveraging their time and global reach. The 
business is all about relationships and giving value for Ann & 
David Feinstein… and consistently building their brand.”
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Recorded interviews and Videos:
John Fogg interview-- 

http://themastermindsessions.com//AudioFulls/051709_AnnDavidFei
nstein.mp3  

David Feinstein—Are You An Online Marketer Video… 
http://www.sowhatsallthebuzz.com/all_the_buzz/david-feinstein-on-
stage-are-you-an-online-marketer 

—————————————————————
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