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—————————————————————

Admittedly, network marketing has taken a lot of 
heat over the years. In some circles it’s gotten a 
bad name. Movies and television shows have even 
jumped on the bandwagon at times to poke fun at 
it. 

However, this is usually something that occurs only 
after something has reached mass notoriety, and it 
would be the biggest understatement in the world 
to say that network marketing has reached mass 
notoriety. 

So while there are the detractors, there are also a great many people 
who have become very wealthy from network marketing, or are at least 
earning their living... full-time... from this industry. 

There are some little talked about, yet crucial aspects of this industry that 
I believe are the driving force and what makes network marketing 
beneficial for all parties involved… meaning the companies, the 
distributors, as well as the customers. 

3 Aspects of Network Marketing That Make Getting to the Consumer 
Amazingly Effective…

First: Leverage – Of all the things that make the network marketing 
industry such an amazing and iconic industry, number one the leverage 
that’s involved. 

Unfortunately, many people look right past this aspect, or don’t 
completely see it for how powerful it is to make network marketing so 
profound. 
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When you use leverage, you’re using a tool or element that can help you 
to enhance your strength. If you think of yourself trying to move a huge 
boulder for instance, you would not think that you could lift that boulder 
with a two-by-four, but with a long enough lever, as well as a fulcrum 
point, you certainly can lift that huge boulder. 

Using the leverage of a downline in the network marketing structure, a 
company can quickly expand its force and reach to get the word out 
about the company. It does this by simply giving a commission to each 
person who is able to get someone else to ether buy the products, or to 
start their own home business. 

By training these people who 
decide to join, they are leveraging 
out their own business by 
expanding it with others, and 
therefore in return for teaching 
others about the products and 
how to run their own home 
business… they receive a 
commission not only for that 
person’s effort, but the efforts of 
those that they train. This is 
incentive. 

It’s a win-win because the company’s reach expands very quickly, and 
the distributor’s income has the potential to rise very quickly, giving all an 
incentive to keep getting the word out about the network marketing 
company. That’s huge!

Second: Credibility – Another great aspect of the network marketing 
that people don’t understand is how the marketing structure lends nearly 
instant credibility to the products in many circumstances. 
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In traditional marketing, a company has to spend tons of money on 
branding their products out to the world. Branding gets consumers 
comfortable with the products, so that they can eventually gain credibility, 
and due to recognition consumers will start to buy the products. 

With network marketing, you 
don’t need this because people 
are learning about the products 
from someone that they know in 
most cases. This creates instant 
trust for the product because of 
the fact that we all like to learn 
about great things from people 
that we know and trust rather 
than from a stranger. 

This is a huge advantage for both the company, but for you as a 
distributor and downline as well, where you’re earning a residual income 
off the leverage of your downline’s efforts. 

Third: Competition and Continuity– This is very seldom talked about, 
but let’s think about the effect that competition has had on the industry. 

There are tons and tons of network marketing companies being started 
each and every year. A great many of those companies are in the health 
and wellness field, so we’ll use that as an example. (It is important to 
mention that what I’m about to say covers the full spectrum of network 
marketing products and services.)

When there’s competition, this increases the need for quality to be a 
forefront element for an industry. 

So when a new network marketing company decides to create a product 
in the health and wellness industry, they’ve got to make sure that their 
product can not only stand-up but also beat out the competition as far as 
quality goes. They’ve got to have a unique quality that WORKS. 
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It must undoubtedly work 
because of the simple fact that 
this industry depends on the 
continuity factor (re-orders)... and 
if a product doesn’t work, then 
nobody is going to be re-
ordering... plain and simple. 

So this benefits the consumer because they’ve got companies giving 
them amazing, often life-changing products. It also benefits the 
distributor, because of course as people continue to re-order, it gives you 
not just more residual income, but a longer lasting residual income. Not 
to mention the fact that as word of effectiveness of the products grows so 
does your organization, your reach, and again, your income. 

Network marketing is a rare industry that looks after all sides of the 
business spectrum, and does so highly efficiently and effectively. 

At least I think so after 25 years of success in the industry. 

—————————————————————

David L. Feinstein has been published by Pro-
Publishing Company of California, for a series on 
Leadership books.

Exposure to business at an early age along with 
cultivation of artistic talent in writing is the 
background that David Feinstein brings to his 
business associates, prospective candidates and 
audiences alike. His experience throughout his 
career in sales and marketing and having owned 
and operated his own international accounting & 

financial management services company, is a key success factor in 
helping develop his international notoriety in the network marketing 
industry.

David and his wife, Ann have been significantly involved in direct 
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marketing and direct sales for 21 years, serving as a distributor (team 
member), speaker, trainer, Top Leader, and author in the industry on a 
worldwide basis. Working together, they coach, mentor and train those 
seeking empowerment, greater self esteem and branding image, and 
training people seeking financial success and personal life freedom. 
David and Ann have grown their business that today spans over 40 
countries with over 65,000 team members.

For more information go to: www.AnnandDavidFeinstein.com 

David & Ann's personal passion of "showing people there's a better way" 
to market their business lays the foundation for the inspiring and 
motivating topics they speak and teach on.

Innovative, creative, interactive and dynamic, David & Ann speak on 
topics in marketing and sales that most professionals find difficult or 
challenging to understand. Applying their unique and visionary approach 
easily, safely and comfortably draws audiences in from the beginning and 
keeps them engaged until the end. Their extensive knowledge in 
marketing and sales makes these topics easy for audiences to 
understand, as they address and speak from their personal experience 
and with authority and passion.

Mr. John Fogg of MLM/Network Marketing, author of “The Greatest  
Networker in the World” has said the following about myself and 
wife/partner Ann:

“It's been a looonnngg journey from their "weird" first exposure to  
network marketing where Ann— a Park Avenue Research  
Consultant, and David— the owner of an entertainment  
management firm handling the careers of rock stars such as (the  
early) Rolling Stones, Led Zeppelin, Michael Bolton, Cyndi  
Lauper, Phil Collins, and other famous others, found themselves  
at a meeting full of strange "new agers" from Sunrider— that was  
21 years ago— to where they are today: Significant six-figure  
income earners with Agel Enterprises leading an organization of  
more than 65,000 people in 40+ countries around the world.

Above all else, Ann & David are focused on mentoring and 
leadership. Their combined expertise in recruiting, coaching,  
training and international development has made Ann & David  
much sought after direct sales business experts. 
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The Feinstein’s approach marries both classic MLM and the 
technology advances of the Internet and social media. The first  
people they have their new people speak with are family and 
friends, they do meetings, build for and around events and David  
even unabashedly asks people, "Do you keep your business 
options open."

They meet new people through weblogs, electronic newsletters,  
Twitter and Facebook leveraging their time and global reach. The 
business is all about relationships and giving value for Ann & 
David Feinstein… and consistently building their brand.”

—————————————————————
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